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UNIVERSITY OF DAYTON HITS RECORD HIGH IN APPLICATIONS, 
HALF APPLY OVER WORLD WIDE WEB 
DAYTON, Ohio- Even though it's still early in the college decision process, the 
University of Dayton has already received record applications for its entering class for the fall. 
It's a computer-savvy bunch: About half have applied electronically. Those who enroll 
will be the first class to move into residence hall rooms equipped with beds, desks -and 
computers connected to UD's high-speed network. 
To date, applications for first-year enrollment are up 12 percent and stand at a record 
6,624. More importantly, deposits are up 32 percent, and campus visits - the single greatest 
indicator of whether a student who applies actually enrolls- are above 3,200 (up 13 percent). 
Among the applicants, 3,253 (or 49 percent) applied online for free through UD's Web site. 
UD is still accepting applications for its first-year class but is urging accepted students to 
make deposits early. Deposits must arrive by May 1. 
Why the upswing in applications? "It's a favorable economy, and the pool of college-aged 
students is growing," said Chris Munoz, associate provost for enrollment management. "The 
demographic growth in Ohio, one of our primary markets, is 3 percent, so that doesn't totally 
explain a double-digit increase in applications. We really believe our learning network initiative is 
striking a resonant chord wit.~ students and their families." 
In what the New York Times called "an unusual and ambitious plan," the University of 
Dayton is connecting students -even those in single-family homes in the campus neighborhoods 
-through a high-speed fiber-optic network. It's believed to be the most ambitious project of its 
kind in the country because no other university has wired single-family homes in neighborhoods. 
It's part of the University's vision to create a "technology-enhanced learning environment"- one 
that cherishes face-to-face classroom learning while providing students on a residential campus 
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with round-the-clock access to learning resources and collaboration tools. The neighborhoods will 
be fully connected by the beginning of fall semester. 
Prospective students get a taste of UD's innovative use of technology when they visit the 
admission Web site (http:/ /admission.udayton.edu). About 1,400 have joined an interactive 
mailing list and created a personal profile about their interests. Each time they visit the site, they 
receive a personal greeting and content tailored to their interests. Just as a visit to amazon.com 
can produce book recommendations based on a person's previous buying history, a visit to UD's 
site can yield news about a prospective student's intended major, favorite extracurricular 
activities, even how much financial aid he or she can expect to receive. It's unlike any other 
electronic marketing campaign on a college campus, according to Munoz. 
"In essence, we're giving them their own customized Web page. We're saying to 
prospective students, 'The University of Dayton is a high-tech, highly personal place that makes it 
easy and fun to find the information that's important to you in choosing a college,"' Munoz said. 
The site also allows prospective students to apply online for free, check the stah1s of their 
applications, apply for scholarships, estimate financial aid awards, embark on a panoramic 
virtual tour and, for international students, learn about UD in nine languages. To date, 
international applications have more than doubled (45, compared to 22 a year ago). 
Electronic marketing in student recruitment is growing at a phenomenal rate. According to 
a nationwide survey of 500 high school seniors who planned to enroll in four-year colleges this 
past fall, 78 percent visited college Web sites- up from 58 percent in 1997 and only 4 percent in 
1996. "Our findings show that students are not only using the Web more frequently as an 
information source, but they are using the Web to access in-depth, substantive information about 
colleges and universities," said Richard A. Hesel, publisher of the quarterly studentPoll newsletter 
produced by Art & Science Group Inc., which conducted the survey. "The Web is simplifying 
information gathering and appears to offer students an effective tool to compare different 
institutions and contrast their academic strengths and distinctions." 
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